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What i1Is MSN?

* Hotmail, MSN Messenger, MSN news and
entertainment websites

* One of the UK’s most visited websites

* 18m unique visitors a month

* News, entertainment, cars, money,
shopping, environment
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What iIs MSN Environment?

Set up in 2008 to meet user and advertiser demand
Gives people tips, tools and advice for living green
Authoritative, fun and interactive (i.e. User photos/views/competitions)

“we combine the serious with the fun to help you learn more about
environmental issues”

700,000 users a month

Environment channels in France, Sweden, USA




What topics does MSN Environment
cover?

Entertaining and informative
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What topics does MSN Environment
cover?

Serious and informative
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How are we covering climate
change?

* How do we engage them in the domestic
and global debate about climate change?

* What iIs MSN'’s role between now and
December?
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MSN'’s Copenhagen role

* Content around Copenhagen is only just
starting appear.

* Planning more content from the Summer
onwards.

* Three key gquestions; what’s at stake, what
you can do, what everyone Is saying.
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Informing but not boring...

% Audience knows about Kyoto but not UNFCC

% People don't see UN as leading this debate

% People on MSN engage with figureheads and celebrities but not UN

Successful debate leaders:

NGOs having success in pushing their agenda

Single action groups are having success in making it an issue for
Individuals again and engaging young people. i.e. 9/9/9 or Not Stupid.

Youthful, proactive focus perfect for MSN
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Keep it relevant to the individual

(my mantra)

* Shock & awe approach Is wearing thin.

* Recent report: young are environmentally-
educated but feel powerless to help

®* Too much focus on national/international targets

and political debate takes the issue away from the
iIndividual. Makes people feel powerless about
climate change. They dissolve responsibility to
government — someone else.
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